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Social Media Tools for Health Care Services
Social media is changing the world and, more specifically, the healthcare sector. Creating social media accounts for the organization can help improve its ability to resonate and connect with the target audience more effectively. The current world of technology and mainly social media has made it possible for people to find almost any information that they are looking for online. This paper examines how social media can be used to improve healthcare marketing.
Healthcare administrators can determine the kind of social media tools that that is most appropriate for their intended audience by assessing the level of influence that the social media tool would have on the target audience. As Stellefson et al. (2020) explain, social media allows healthcare providers to stay connected and keep in constant touch with their patients as well as attract new groups of patients. Also, through continuous communication, healthcare providers can create an honest brand that people can trust.
Some of the social media tools that healthcare administrators can rely on to provide the organization with constant and up-to-date information about their patients include Google reviews and Facebook. Facebook is one of the prominent social media sites enjoyed by many people across the world. With more than 2 billion users, Facebook is the best and appropriate place to start social media marketing of a healthcare campaign as well as get actual results. On the other hand, Google reviews allow the organization to know the consumer searchers about the organization through a chart that appears within the Google search results. Gandolf (2021) explains that the healthcare industry is increasingly finding ways to comfortably use social media to benefit patients, the general public, and the healthcare profession.  Patients are better served and informed as a result of online healthcare services. In addition, patients are able to take more active roles in the decisions that affect their health.
These benefits can transcend into the marketing of a new healthcare service organization by checking the consumer searches to know more about how the patients (intended audience) think or perceive the services offered at the institution. The Google review chart includes data on the organization’s Google map directions, star ratings, and user reviews, which can all help a new organization understand the trajectory of its activities. Regarding Facebook, a new healthcare service organization can create schedules as well as boosts its posts by targeting specific ads to the intended audience. Facebook page is easy to establish and use. It only involves setting up the profile and inviting people to like the page. However, other options like Live Video and photo posting can encourage the organization, especially a new establishment, to connect with the target audience (patients) on different levels.
Such social media tools can be used to reach out to the patient and attract new patient groups through public health education.  As Stellefson et al. (2020) further explain, the use of social media in public health education has been increasing in the last couple of years because of its ability to limit or eradicate the physical barriers that have been an impediment to access to quality and timely healthcare support and resources. Today, healthcare promotion has become deeply rooted in different online platforms, including the social media tools such as Facebook and Google search reviews. This enables the organizations better to understand their experiences and those of their consumers and determine the setbacks that inhibit them from providing quality services. These two social media tools are more appropriate in healthcare marketing because they enable the organization to determine accurate and real data and use real-time data to make decisions that affect the organization’s operations.
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